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Social Media: Overview

These guidelines are designed to complement your existing brokerage's social media guidelines. In the following page, we will provide 

high-level recommendations on how to build a social media following, advise on social media content strategy, and provide tips on how to 

use different social media networks to your and your brokerage's advantage.

GET STARTED

Choose your social media channels. Do you have a smaller business and can only post on one or two networks at a time? Decide what 

the most important channels are for your business. For successful social media campaigns, you should first identify your social media 

goals and prioritize them. If you are working with a team, you need to create a social media style guide that will help your team create and 

maintain a consistent voice and style for your brand on social media.

SUGGESTED GOALS

• Build relationships with potential buyers and

sellers of luxury homes around the world.

• Strengthen brand awareness and establish

greater connections between Affiliates and

the real estate network.

• Gain market insights.

• Identify and nurture leads.

• Deliver customer service/support.

• Attract talent.

FOLLOW OTHER AFFILIATES

See what other Christie's International Real Estate Affiliates are doing and connect with them

on their social channels. Download the list of Affiliate Social Media Accounts.

https://blog.hootsuite.com/social-media-style-guide
https://www.christiesrealestate.net/resources/v_4_11_3_1/siteresources/my folder/extranet/Affiliate_social_media_accounts_April2019.xlsx


Social Media: Overview

BRAND VOICE

As a part of the Christie’s International Real Estate network, you bring connoisseurship of property, authoritative expertise, a strong 

understanding of the luxury lifestyle, and an ability to tell stories about the properties you market. 

WHAT TO AVOID 

• Copy should not sound too “salesy”

• Excessive use of hashtags

SUGGESTED COPY

• Copy should be crisp, clear, and expertly narrated



Social Media: Suggested Content

• “House of the day”

• Property/themed photo albums

• Event photo albums

• Blog articles

• Press releases

• Videos

• Publication announcements (print and online)

• Significant Sales

• Philanthropic news

• Open houses

• Awards

• Company news

• Agent news

• Holiday greetings posts

• Re-share Christie’s International Real Estate, Christie’s, and 

other Affiliates’ posts

Types of Content to Post:



Social Media: Suggested Content

• Speak to your market or community. Post content about topics related to your business. It doesn’t have to be just real estate 

related content, but it should be in the luxury sector. For example, post about a local architect, interior designer, conference, or 

restaurant.

• What’s trending? Check trending hashtags and breaking news, and post your own content related to those topics. Is it National 

Pasta Day? Post an amazing kitchen. National Book Day? Post a beautiful library. 

• Develop a content strategy for all of your channels.

• When including links, use a shortened trackable URL (custom bit.ly) (when it is visible) to the web ad. Create a free bitly account to 

create custom branded URLs.

• Use high-quality images and videos. In a recent content trends survey from HubSpot, 54% of consumers said that they would like 

to see more video content from brands they're engaged with.

https://sproutsocial.com/insights/twitter-hashtags/
https://news.google.com/
https://nationaltoday.com/national-day-calendar/
https://ga-dev-tools.appspot.com/campaign-url-builder/
https://bitly.com/
https://bitly.com/blog/brand-your-links-with-bitly/


Social Media: Content Calendar

• Develop a social media content calendar. (Below is an example of our content calendar in Hootsuite, but a content calendar can 

also be kept in other formats such as a Google Sheet.)

• Plan and schedule content ahead of time to ensure you have content to share on a consistent basis. There are many tools

you can use to plan and schedule content. Research different tools to see what would work best for your business.

• Stick to a consistent posting schedule. If you are going to have a presence on social media, you must be consistent with 

posting on a regular basis.

• Post content at peak times. Research when your followers are most active on social media. Peak times depend on the channel you 

are using, how your target audience interacts with that channel, and the regions (and corresponding time zones) you are targeting.

https://eclincher.com/blog/social-media-management-marketing-tools/
https://coschedule.com/blog/best-times-to-post-on-social-media/
https://blog.hubspot.com/marketing/best-times-post-pin-tweet-social-media-infographic


Social Media: Automation Tools

Social Media Automation tools are used to automate the process of sharing content on multiple social media channels.

• Research various social media automation tools to determine which ones would work best for your agents and business.

• These tools allow you to have content ready to post to social media on a corporate level. Agents can have access, while choosing 

what they also want to share on their channels.

• Agents can take advantage of these tools via their brokerage to keep their social media accounts looking fresh and active.

https://hooquest.com/social-media/


Social Media: Building a Social Media Following

• Follow important publications, influencers, and engage with and share their content. Follow and tag other Affiliates.

• Be consistent and stay active. Post fresh content on a regular basis. Limit yourself to channels that you know you can keep 

current.

• Engage with your followers:

• Monitor, respond to, like, and re-share comments from your followers. Respond promptly.

• According to research commissioned by Twitter, 71% of their users expect a response within an hour.

• Answering a complaint on social media can increase customer advocacy by as much 25%.

https://coschedule.com/blog/social-media-post-ideas/
https://blog.loomly.com/social-media-post-ideas-the-definitive-guide-2019/


Social Media: Building a Social Media Following (Continued)

• Monitor activity using social media tools. Recommendations include Hootsuite or Sprout Social. Research other tools to see what 

would work best for your business.

• Identify top-performing content and trends, and post more content based on what is popular with your followers.

• Look at what competitors are doing and make sure you are staying abreast of the latest trends.

• Subscribe to social media marketing blogs to stay informed about new and exciting strategies when it comes to building a social 

media following.

https://hootsuite.com/
https://sproutsocial.com/
https://sproutsocial.com/insights/competitor-analysis-tools/
https://blog.hubspot.com/blog/tabid/6307/bid/5977/36-awesome-social-media-blogs-everyone-should-read.aspx


Social Media: Building a Social Media Following (Continued)

Integrate your social media icons and/or social feeds into your website.

Integrate your social media icons into company email templates.



Social Media: Paid Social Media Campaigns

Social media algorithms change frequently, limiting the organic reach of your social media posts. Paid Social Media Campaigns can

increase exposure to your existing followers and can also expand your reach to a new audience.

Facebook Paid Social Media Campaigns

• Target users based on demographic, location, interests, and other details.

• Choose the type of ad you want to run, such as carousel or video ads.

• Boost and promote your existing content. If you have an important post that you want to reach more users, boosting and promoting 

your post is a quick and cost-effective way to attract potential new followers.

• Remarket to existing leads. Show content to users that have previously engaged with your content. These users are already 

familiar with your brand, but just need a reminder about your content.

• Test ads. You can split test your ads to see what copy, images, and CTAs attract followers.

• All ad platforms have analytics to measure the success of campaigns. Monitor your campaigns frequently to understand what is 

performing best.

Other Paid Social Media Campaigns

• Explore Twitter Ads for Campaigns, Ad Groups, Ads, and Audience.

• Explore Instagram Advertising ads for Stories, Photos, Videos, Carousels, and Collections.

• Explore advertising for other networks such as LinkedIn, Pinterest, etc.

• Experiment with other campaign and advertising formats. There are always new and exciting offerings and it is important to always 

check to see what new social media offerings are available.

https://blog.hootsuite.com/social-media-campaign-strategy/
https://www.facebook.com/business/ads
https://www.facebook.com/business/learn/facebook-ads-reach-existing-customers
https://www.facebook.com/business/help/1738164643098669
https://business.twitter.com/en/solutions/twitter-ads.html
https://business.instagram.com/advertising/


Social Media: Paid Social Media Campaigns (Continued)

Analytics

• If you use social media to drive traffic to your website, monitor the traffic from social media in your Google Analytics to understand 

the volume and quality of the traffic.

• Check in and change your ads monthly.

Influencer Marketing

• Reach out to influencers in your markets and experiment with paid influencer marketing campaigns. Influencers with large 

followings can promote your content and generate more traffic to your channels.

• In 2017, 92% of marketers who used influencer marketing found it to be effective.

• Review The Ultimate List of Instagram Influencers.

https://www.socialmediaexaminer.com/track-social-media-traffic-google-analytics/
https://blog.hubspot.com/marketing/examples-of-influencer-marketing-campaigns
https://blog.hubspot.com/marketing/instagram-influencers


Social Media - Facebook: Visual Branding

• Header image: Choose an engaging and high-quality

header image, or video, featuring:

o Beautiful property examples

o Views of your city

o Brokerage office exterior/interior

o President/CEO/Agent of the brokerage

• Profile picture image should contain company logo



Social Media - Facebook: “House of the Day”

Recommended content:

• Text including property name, location, and a short description

• Image or video

• A shortened URL (custom bit.ly) to the web ad



Social Media - Facebook: Property Photo Albums

Recommended content:

• Slideshow of property with images showing different features

• High-resolution photos should be used if available

• Recommended text: Property name, location, and a short description

• Create shortened URLs (custom bit.ly) to the web ad



Social Media - Facebook: Themed Photo Albums

Recommended content:

• Slideshow of multiple properties with images showing one themed (wine cellar, chef’s kitchen, fireplace, etc.) feature of the home

• High-resolution photos should be used, if available

• Recommended text: Property name, location, and a short description

• Create shortened URLs (custom bit.ly) to the web ads and/or blog article



Social Media - Facebook: Blog Articles

Post blog articles from various blogs, including your own:

• Christie’s International Real Estate’s Blog: Luxury Defined

• Christie’s Blog

• Other Affiliate’s blogs, including:

Hawaii Life, First Team, Gloria Nilson, Strutt & Parker, Chestnut Park

• Use social media sharing icons (as shown in the example on the right)

https://www.christiesrealestate.com/blog
https://www.christies.com/features?FeatureTypeID=19&CategoryID=-1&T=F&LID=1
https://www.hawaiilife.com/blog/
https://www.firstteam.com/blog
https://www.glorianilson.com/blog
https://www.struttandparker.com/knowledge-and-research?knowledge_and_research_search[search]=
https://www.chestnutpark.com/blog.cfm


Social Media - Facebook: Open Houses

Recommended format:

• Slideshow of property with images showing different features of 

the home

OR

• Slideshow of multiple properties that are available

• High-resolution photos should be used, if available 

• Create a Facebook event with details

Recommended content:

• Day and time of open house, property location, and a short 

description

• Create shortened URLs (custom bit.ly) to the web ad



Social Media - Facebook: Company and Agent News

Company News:

• Post announcements welcoming new agents to the network

• Brokerage announcements

• Brokerage, CEO/executive, and agent awards

• Company acquisitions of other brokerages



Social Media - Facebook: Re-sharing Content and Engagement

Interact with others in the network:

• Follow Christie’s International Real 

Estate, Christie’s, and other Affiliates 

in the network, and re-share their 

content.

• Interacting and engaging with other 

Affiliates in the network allows you to 

showcase your international 

connections.

• Like and comment on other posts to 

start conversations.

Monitor and respond to comments:

• When you receive comments on 

your posts, respond within 24 hours 

or less:

o Respond to questions with 

either an answer in the 

comment, or with a comment 

stating you will 

email/message them directly 

(and then contact them 

immediately after).

o Thank users for compliments.

https://www.facebook.com/christiesinternationalrealestate
https://www.facebook.com/Christies/
https://www.christiesrealestate.net/resources/v_4_11_3_1/siteresources/my folder/extranet/Affiliate_social_media_accounts_April2019.xlsx


Social Media - Facebook: Philanthropy

Many Affiliates work with local nonprofit organizations. From 

community rebuild projects to food drives to working with underprivileged 

youth. Here are some examples of Affiliates showcasing their work in 

local communities.

Recommended format:

• High-resolution photos and videos should be used

• Link or tag nonprofit organization

• Include contact information

• Create a Facebook event with details



Social Media - Facebook: Online Publications

Interact with reporters and publications:

• Follow important publications and journalists and share their content when they write about your listings, location, or other information 

related to your business.

• When sharing their content, tag the reporter and/or publication, and thank them for posting about your listing.

• Use the publication’s hashtag if one is available.



Social Media - Facebook: Print Publications and Events

Interact with the Affiliate network:

• Post event and/or conference photos, print publication news, significant sales, etc. 

• When sharing content, tag Christie’s International Real Estate, Christie’s, agent, publication, etc.



Social Media - Facebook: Live, Events, and Video

Facebook Content:

• Facebook Live is a tool that offers live-streaming video capabilities to Facebook users.

Go live during:

• A listing walk through and give followers a live look at the home

• Company events and conferences

• A tour of your office

• Facebook Events is a feature to organize upcoming events in your area.

• Recommended format can include: date and time, brief description of events,

photos, and contact information. 

• Create Facebook Events for:

• Open houses

• Charity events

• Events and conferences

• Video

• Property videos

• Open Houses

• Events and conferences

• Office tour

• Listing walk through

https://live.fb.com/golive
https://www.facebook.com/help/131325477007622/


Social Media - LinkedIn: Content Best Practices

Interact with reporters and publications:

• Follow important publications and journalists and share their content when they write about your listings, location, or other information 

related to your business.

• When sharing their content, tag the reporter and/or publication, and thank them for posting about your listing, location, etc.

• Use the hashtag of the publication if one is available.

• Create shortened URLs (custom bit.ly) to the web ads and articles.



Social Media - Twitter: Content Best Practices

Interact with the Affiliate network:

• Follow Christie’s International Real Estate, Christie’s, and other Affiliates in the network, and engage 

with their content. Like, comment, and retweet their posts.

• Post articles from your own blog, Christie’s, and other Affiliates’ Blogs.

• Post company news, event and/or conference photos, property highlights, publication news, and 

other interesting content. 

• What’s trending? Check what’s trending every day and post your own content related to those topics 

to add to the conversation. (See example to the right.)

• When sharing content, tag Christie’s International Real Estate, Christie’s, or Affiliate.

• Create shortened URLs (custom bit.ly) to the web ads and articles.



Social Media - Twitter: Interact with Reporters and Publications

Interact with reporters and publications:

• Follow important publications and journalists and share or retweet their content when they write about your listings, location, or other 

information related to your business.

• When sharing their content, tag the reporter and/or publication, and thank them for posting about your listing.



Social Media - Instagram: Content Best Practices

Content Guidelines:

• Post high-quality property photos and videos.

• Use either one photo or a slideshow of multiple photos/videos (up to 10).

• Post a variety of property features.

Instagram Tips:

• Post images from blog articles, company news, behind the scenes at events and/or conferences,

publication news, holiday greetings, philanthropy, open houses, significant sales, and other

interesting content.

• Refrain from using images that look like an ad.

• Use strategic hashtags. You can also include our official hashtags #ChristiesHomes #luxurydefined.

• Tag agents, publications, locations, architects, designers, or others related to your content.

• Tag the location.

• Add a link to your bio. Reference the “link in bio” in your posts (example to the right).

Engage with the Network:

• Follow Christie’s International Real Estate, Christie’s, and other Affiliates, and engage with their

content (like/comment/repost).

• Follow important publications and journalists, and engage with their content (like/comment/repost).

Christie International Real Estate’s Affiliates Accounts to Follow:

• Download the list of Affiliate Social Media Accounts and follow other Affiliates on Instagram, Facebook, Twitter, and more. To add or 

update your company’s social media accounts in the list, please email socialmedia@christiesrealestate.com.

https://blog.hubspot.com/marketing/instagram-hashtags
https://brand24.com/blog/how-to-find-trending-hashtags-on-instagram/
https://blog.hubspot.com/marketing/link-in-bio-instagram
https://www.instagram.com/christiesrealestate/
https://www.instagram.com/christiesinc/
https://www.christiesrealestate.net/resources/v_4_11_3_1/siteresources/my folder/extranet/Affiliate_social_media_accounts_April2019.xlsx
https://www.christiesrealestate.net/resources/v_4_11_3_1/siteresources/my folder/extranet/Affiliate_social_media_accounts_April2019.xlsx
mailto:socialmedia@christiesrealestate.com


Social Media - Instagram: Content Best Practices (Continued)



Social Media - Instagram Stories: Content Best Practices

Instagram Stories

• Half a billion people use Instagram Stories every month.

• Pin important Instagram Stories to your Profile Highlights.

• Bring your business to life while posting:

• Behind the scenes content from events or conferences

• “Live” guided property tours

• Promotions of new initiatives

https://business.instagram.com/a/instagram-stories
https://blog.hootsuite.com/how-to-use-instagram-stories/#ideas
https://smartphones.gadgethacks.com/how-to/add-your-instagram-stories-profile-highlights-keep-them-public-forever-0181513/


Social Media: Who to Follow

Christie’s Instagram Accounts to Follow:

• Christie’s Inc: https://www.instagram.com/christiesinc/

• Christie’s Asia: http://www.instagram.com/christiesasia

• Christie’s Education: https://www.instagram.com/christiesedu/

• Christie’s Events: https://www.instagram.com/christiesevents/

• Christie’s Handbags: https://www.instagram.com/christieshandbags/

• Christie’s Interiors: https://www.instagram.com/christiesinteriors/

• Christie’s Jewelry: https://www.instagram.com/christiesjewels/

• Christie’s Los Angeles: https://www.instagram.com/christieslosangeles

• Christie’s Paris: https://www.instagram.com/christiesparis/

• Christie’s San Francisco: https://www.instagram.com/christiessf/

• Christie’s Watches: https://www.instagram.com/christieswatches/

• Christie’s Wine: https://www.instagram.com/christieswine/

Christie’s International Real Estate’s Instagram Accounts to Follow:

• Christie’s International Real Estate: https://www.instagram.com/christiesrealestate

• NYC Brokerage: https://www.instagram.com/christiesrenyc

• Aspen Brokerage:  https://www.instagram.com/christiesaspenre/

Christie International Real Estate’s Affiliates Accounts to Follow:

• Download the list of Affiliate social media accounts and follow fellow

Affiliates on Instagram, Facebook, Twitter, and more.

• To add or update your company’s social media accounts in the list,

please email socialmedia@christiesrealestate.com

https://www.instagram.com/christiesinc/
http://www.instagram.com/christiesasia
https://www.instagram.com/christiesedu/
https://www.instagram.com/christiesevents/
https://www.instagram.com/christieshandbags/
https://www.instagram.com/christiesinteriors/
https://www.instagram.com/christiesjewels/
https://www.instagram.com/christieslosangeles
https://www.instagram.com/christiesparis/
https://www.instagram.com/christiessf/
https://www.instagram.com/christieswatches/
https://www.instagram.com/christieswine/
https://www.instagram.com/christiesrealestate
https://www.instagram.com/christiesrenyc
https://www.instagram.com/christiesaspenre/
https://www.christiesrealestate.net/resources/v_4_11_3_1/siteresources/my folder/extranet/Affiliate_social_media_accounts_April2019.xlsx
mailto:socialmedia@christiesrealestate.com


Social Media: Sources

Overview:

https://blog.hootsuite.com/social-media-style-guide

Suggested Content:

https://sproutsocial.com/insights/twitter-hashtags/

https://news.google.com/

https://nationaltoday.com/national-day-calendar/

https://ga-dev-tools.appspot.com/campaign-url-builder/

https://app.bitly.com/bbt2/

https://bitly.com/blog/brand-your-links-with-bitly/

Content Calendar:

https://eclincher.com/blog/social-media-management-marketing-tools/

https://coschedule.com/blog/best-times-to-post-on-social-media/

https://blog.hubspot.com/marketing/best-times-post-pin-tweet-social-media-infographic

Automation Tools:

https://hooquest.com/social-media/

Building a Social Media Following:

https://coschedule.com/blog/social-media-post-ideas/

https://blog.loomly.com/social-media-post-ideas-the-definitive-guide-2019/

https://hootsuite.com/

https://sproutsocial.com/

https://sproutsocial.com/insights/competitor-analysis-tools/

https://blog.hubspot.com/blog/tabid/6307/bid/5977/36-awesome-social-media-blogs-everyone-should-read.aspx

https://blog.hootsuite.com/social-media-style-guide
https://sproutsocial.com/insights/twitter-hashtags/
https://news.google.com/
https://nationaltoday.com/national-day-calendar/
https://ga-dev-tools.appspot.com/campaign-url-builder/
https://app.bitly.com/bbt2/
https://bitly.com/blog/brand-your-links-with-bitly/
https://eclincher.com/blog/social-media-management-marketing-tools/
https://coschedule.com/blog/best-times-to-post-on-social-media/
https://blog.hubspot.com/marketing/best-times-post-pin-tweet-social-media-infographic
https://hooquest.com/social-media/
https://coschedule.com/blog/social-media-post-ideas/
https://blog.loomly.com/social-media-post-ideas-the-definitive-guide-2019/
https://hootsuite.com/
https://sproutsocial.com/
https://sproutsocial.com/insights/competitor-analysis-tools/
https://blog.hubspot.com/blog/tabid/6307/bid/5977/36-awesome-social-media-blogs-everyone-should-read.aspx


Social Media: Sources (Continued)

Paid Social Media Campaigns:

https://www.facebook.com/business/ads

https://www.facebook.com/business/learn/facebook-ads-reach-existing-customers

https://www.facebook.com/business/help/1738164643098669

https://business.twitter.com/en/solutions/twitter-ads.html

https://business.instagram.com/advertising/

https://www.socialmediaexaminer.com/track-social-media-traffic-google-analytics/

https://blog.hubspot.com/marketing/examples-of-influencer-marketing-campaigns

https://blog.hubspot.com/marketing/instagram-influencers

Blog:

https://www.christiesrealestate.com/blog

https://www.christies.com/features?FeatureTypeID=19&CategoryID=-1&T=F&LID=1

https://www.hawaiilife.com/blog/

https://www.firstteam.com/blog

https://www.glorianilson.com/blog

https://www.struttandparker.com/knowledge-and-research?knowledge_and_research_search%5Bsearch%5D= 

https://www.chestnutpark.com/blog.cfm

Facebook:

https://live.fb.com/golive

https://www.facebook.com/help/131325477007622/

Instagram:

https://blog.hubspot.com/marketing/instagram-hashtags

https://brand24.com/blog/how-to-find-trending-hashtags-on-instagram/

https://blog.hubspot.com/marketing/link-in-bio-instagram

https://business.instagram.com/a/instagram-stories

https://blog.hootsuite.com/how-to-use-instagram-stories/#ideas

https://smartphones.gadgethacks.com/how-to/add-your-instagram-stories-profile-highlights-keep-them-public-forever-0181513/

https://www.facebook.com/business/ads
https://www.facebook.com/business/learn/facebook-ads-reach-existing-customers
https://www.facebook.com/business/help/1738164643098669
https://business.twitter.com/en/solutions/twitter-ads.html
https://business.instagram.com/advertising/
https://www.socialmediaexaminer.com/track-social-media-traffic-google-analytics/
https://blog.hubspot.com/marketing/examples-of-influencer-marketing-campaigns
https://blog.hubspot.com/marketing/instagram-influencers
https://www.christiesrealestate.com/blog
https://www.christies.com/features?FeatureTypeID=19&CategoryID=-1&T=F&LID=1
https://www.hawaiilife.com/blog/
https://www.firstteam.com/blog
https://www.glorianilson.com/blog
https://www.struttandparker.com/knowledge-and-research?knowledge_and_research_search[search]
https://www.chestnutpark.com/blog.cfm
https://live.fb.com/golive
https://www.facebook.com/help/131325477007622/
https://blog.hubspot.com/marketing/instagram-hashtags
https://brand24.com/blog/how-to-find-trending-hashtags-on-instagram/
https://blog.hubspot.com/marketing/link-in-bio-instagram
https://business.instagram.com/a/instagram-stories
https://blog.hootsuite.com/how-to-use-instagram-stories/#ideas
https://smartphones.gadgethacks.com/how-to/add-your-instagram-stories-profile-highlights-keep-them-public-forever-0181513/

